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1. Introduction

L ANGUAGE is subject to variation depending on the user and
on the situation in which it is being used. Thearticle will
focus on the analysis of authentic products of social intera
tions (texts), considered in relation to the cultural and social
context in which they are negotiated. Moreover, thiser
search will analyse and explain how meanings are made in
everyday linguistic interactions (Gentner & GoldiAlMeadow
2003: 12).

This article will concentrate on multimodal texts in
which women are represented. The are leafets advertising
free excursions;and, therefore, they communicate through
the way they select the visual forms and combine them with
the written text (Cook 2001: 1; Trapped.omax 2004: 133;
Woods 2007: 8). This combination creates a oitimodal
text according to the cultural conventions that surround the
text, because every text is always inside a context of culture
that determines the principles why a text is created in that
way.

Consequently, multimodal texts in Western cultures are
different than those texts in Eastern cultures. In this sense,
when dealing with a multimodal text, it does not make sense
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to analyse each resource (music, image, language, etc.gind
pendently, because all these elements create a whole. As van
Leeuwen and Jewitt (2@1: 7) highlight A [ . . . ] t ex
can show what representations include and exclude, what
they prioritise and make salient, and what differences they
construct between different

The media has the power to shape or to modifye o p | e
ideas, perceptions or attitudes because every image anmd li
guistic choice is not randombut, on the contrary, it is mat
vated by and created as a result of a complex phenomena,
capable of creating a persuasive meaning, as Woods points
out (2007:1 2 ) : ar . . .1 advertising
pre-planned and organized, to a degree scarcely encountered
in any other field of communication [...p

Due to this, it is essential that in the process of making
sense of how women are represented, andthe process of
interpretation of the ideas and values associated with them
in the multimodal texts analysed, readers assume an active
role. The way in which the meaning of these texts ised
coded depends as much on what the readers bring to them as
what the author puts into them. Images are crucial in the
process of persuading the reader to accept a particular image

of women. As Borchers (2002:
images are symbols that are building blocks of persuasive
messages. Images communicae i n ways t hat

Consequently, after what has been said in the previous
paragraphs, by paying attention to the different linguistic
and visual choices found in the multimodal texts under
analysis readers can be aware of the manipulation armdvpr
of mass media to influence social relations, knowledge and
valuesd in other words, language and power @xist in a
particular manner (Kress 1989: 52). Moreover, the visual
characteristics of images, the kind of language and the
grammatical structuresised to convey meanings can alter or
influence the way in which the meaning is perceived or
interpreted. In other words, with this analysis, the texts are
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small er and | arger textual unitso (Bal d
54). In addition, the different linguistic and visual choices

determine the construction and constitution of the social

world. For this reason, the following questions are imparit:

Why does communication take place in this way? What

social respose is expected from the reader?

In order to answer the said questions, Systemic Femn
tional Linguistics (hereafter SFL) has been chosen as the
linguistic framework for this article in orér to study how
language is used in its context (Blackledge 2009: 4; Halliday
1978: 27; Schleppegrell 2012: 21; van Leeuwen 2009: 277).
In this way, different recurrent elements in the visual and
written language of the leaflets under analysis will bexe
plained by reference to their function in the total linguistic
system because in any text the three functions of language
can be observed, i.e., ideational or experiential, interpersonal
and textual (they are called representational, interpersonal
and compaitional when dealing with multimodal texts, see
Kress & van Leeuwen 2006), as Nalon makes clear (2000:
214):

Every text is about some doing or happening involving
some kind of participant (experiential metafunction);
these doings or happenings will appean a logical &-
guence (causal, temporal and so odiegical metafunctipn
Beliefs as to the role of the text in the interaction and
the position of the listener or addressee with respect to
these beliefs and to the speaker or produceinierpe-
sonalmetafunctionwill be mapped onto the text by the
latter. Finally, the text will be organised so as to present
an informational and thematic structure an
get her 0: t héxtsal metwfurictioSastext. t h e

Physical properties of textsrechor the text within social
circumstances and relations (Barthes 1977). By giving atte
tion to the physical properties of texts, creativity is located in
writing within a framework of concrete social forces. Coss
quently, texts are understood as discourséllowing Ren-
kema (2009: 162) : ADi scoxyr se i s seen as
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pansion of constituent relations over the clause or sentence
border, and (written) discourse is seen as (half) a dialog, in
which an addresser tries to deal with possible remarks and
guestions of an addresseedSimilarly, Martin and Rose
(2007: 1) state that analysing discourse implies:

[...] treating discourse as more than words in clauses; we
want to focus on meaning beyond the clause, on sama
tic resources that lead us from one cise to another as a
text unfolds. And it also means that we treat discourse as
more than an incidental manifestation of social activity;
we want to focus on the social as it is constructed
through texts, on the constitutive role of meanings iros
cial life.

SFL will allow us to study the interrelationship le-
tween language, text and the contexts in which those texts
occur, because it includes a social perspective in the study of
language. The notion of meaning potential is essential for
SFL, since out of allthe possible things people can mean,
we choose from the range of potential meanings according to
our communicative purpose. SFL studies the potential, i.e.,
all the possibilities that are available in language and the
instance that is chosen to fulfil a @ticular communicative
end (Bloor & Bloor 2004; Eggins 2004; Halliday & Matthe
sen 2004; Thompson & Muntigl 2008). In other words, SFL
tries to understand how language functions in society.

Moreover, this study is framed in social semiotics.
Therefore, the relation between form and meaning is never
arbitrary, because it is always motivated by the interests of
the maker of the text to find the best possible and the most
plausible form for the expression of the meaning that he/she
wishes to express.

Finally, multimodality is also essential for the analysis
presented in this article. Multimodality starts from the
position that all modes, like speech and writing, consist of
sets of semiotic resources (semiotic resource refers to
resources that people @w on and configure in specific
moments and places to represent events and relations)
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(Jewitt 2009; Kress, Jewitt, Ogborn & Tsatsarelis 2001;

O6 Hal

l oran & S
Multimodality pays attention to different ways of expresai
meaning, as Baldry and Thibault (2006: 21) make clear:

mi t h Guatrd2009Vent ol a

The term multimodal thus recognises that, from an
analytical standpoint, it is important and necessary to
distinguish different classes of meaninrgaking re
sources rather than group them togethes members of
some more general class which fails to specify their
individual characteristics.

The next section provides an overview of the mainbe
jectives and methodology used in ik article and offers a
brief description of the material used as data iih. This is
followed by the results obtained after the general analysis of
the texts (section 3.1) and the specific analysis of the three
multimodal texts in which women appear in the leafletad-
vertising free excursions, paying attention to the main visual
and linguistic characteristics (section 3.2). The discussion of
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sums up the main conclusions of the study.

2. Objectives and Methodology

2.1 Aim

This article aims to present an analysis of how three milt
modal texts in which women are represented create meaning
in context (Martinez Lirola 2006 and 2008a). In other words,
this research intends to explore the way in whictifferent
resources combine in these texts in order to create meaning,
as Baldry and Thibault (2006: xv) point out, multimodality
ul yardstick for measurin
diversity of ways in which texts and their associated mea
ing-making practices are the results of the ways in which
semiotic resources of various kinds work in partnership to
createthemeam gs t hat
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Once the different resources to create meaning in the
three texts are analysedhis article will refer to the relation-
ship between texts and society and to how this has an effect
in the way readers perceive these texts because the study of
multimodal resources must always go in conjunction with
the study of the context in which the texts are producechd

anal ysed, in Baldry and Thibaultds word

important point is that texts are embedded in, antielp to
constituteghe contexts in which they function. Texts are thus
inseparable parts of meaningiaking activities in which they
t ak e Ipthis sense, it is acknowledged that meaning
making in these multimodal texts is characterized in terms of

di fferent functions (O6Toole 1994, 2011,

& Thibault 2006; Kress & van Leeuwen 2006; Thibault
2000).

2.2 Context

The corpus of examples belongs to leaflets given out by
different selling companies in Alicante (Spain), a very tosri

tic place on the Mediterranean Sea. These leaflets are given
out at the beach from time to timein order to persuade local
people and tourists to g on a free excursion to a town not far
from the capital. Transportation and food are for frebut,
once the excursion is started, people are persuaded to buy all
sorts of things: leather jackets, shoes, wine, kitchen utensils,
mattresses, machines usefér improving health, etc.

The intended readership of these leaflets is both men
and women, and the people who went on the excursions
were mainly retired couples (55%), widowed women (35%)
and single people or middleaged couples (10%). The fact of
representing women in the texts used for advertising has a
persuasive effecgt b ut there are ot her kinds of
that are even more important that gender, such as the fact of
the excursion being free.
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2.3 Research Design

The research was started bgollecting all the leaflets adve
tising free excursions that were given out during the first
semester 2010 in Alicante (Spain). There were 25 texts in
total. Out of all the collected pieces of news, thiarticle will
offer a detailed analysis of three ahem, which have been
selectedbecause they are the only leaflets in which there is a
photograph of just one womaron them (it is necessary to
take into consideration that the woman in Ext 1 is a man
who doesfemale impersonatios). The purpose of theanaly-
sis is to explore how the image dhe women that appear in
these leaflets is constructed through the visual and linguistic
characteristics preented in Tables 1 and 2. For this reason,
the study will describe the main verbal and visual characte
istics that appear in these textand the effect that they have
on readers.

3. Results

3.1 General Analysis of Texts

A general analysis of the collected texts shows that all the
elements that compose the text have a communicative
function. The analysiswill pay attention to the way in which
each semiotic resource has evolved to be used with other
semiotic resources, which has implications in the way readers
decode meaning.

In the general analysis of textst is important to refer to
the role of headingsin the construction of meaning. The
headings of the pieces of news normally have a persuasive
functon,.because their purposen-is
tion so that he/she reads a specific article, buys a particular
product, by taking a look at what appears on the main page.
They also intend toinfluence the reader ando guide his/her
ideology. For this reason, there should be a coherentael
tionship between the heading andhe piece of news.
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The headings use some creative resouscef language

that allow them to suggest and imply the main message of
the article in a few words. For this reason, the author uses

alliteration, homophones, rhythm othe omission of certain

words to create a telegraphic style, etc. These resources help
the author to guide the reader so that he/she concentrates

his/her attention on certain parts of the information. The

headings found in the pieces of news under analysis are the

following: Excursién grati6 i Fr e e
2 and Lucia, Pagin Espafiold i Luc 2 a,

Text 3.

The image of letters that appears in multimodal texts is

e X ¢ extsdl iarm n
Spani

0
S

a very important element. There are capital letters as a way

to highlight the place of the excursion, the fact that it is for
free, and the advertishg company in all the texts under
analysis. As regards colours, there are dark colours in 20% of
the leaflets, there are light colours in 40%and there is a

contrast between colours in 40%.

The main linguistic characteristics of the 25 multimodal

texts aralysed are the following:

1

The use of positive adjectives in order to highlight the
trip: the most common adjective is freegfati9; other ex-
amples are fabulousfgbuloshy wonderful (maravillosg,
great @rarn), etc.

Some emphatic collocations used iorder to persuade
are the following: impressive breakfasiripresionanteed
sayunp) short commercial demonstration b¢eve
demostracion comeigiakquisite lunch gexquisite comiga
wonderful breakfast (naravilloso desayunogreat free
menu (@ran menu gtis), the best excursion l& mejor &
cursién, spectacular hotel Hotel espectacylagtc. Other
emphatic expessions are: top quality foodéstaurant
(comida/restaurante plémera calidaj] eat as much as you
can Coma cuanto quigra free gift justfor coming (n re-
galo gratuito sélo por asistir

There are very few verbsand the ones used are impa¥
tives: visit (visitg, enjoy disfrutd, see yed, etc.

34
& Theory and Practice in English StodasV,Issue 1 2015

)
h

in T
Passiono)



MARIA MARTINEZ LIROLA

1 Use of some focusing adverbs in order to highlight:
more/most colourful streetsrfiascallesnas coloriddswe
will visit all the nice places Yisitaremos todos los lugares
mas bonitdsall for free (odo gratis

Apart from referring to the main linguistic charactesi
tics, the visuals are also important because there are mhot
graphs of placesn 72% of the texts analysed, which is not
surprising taking into consideration that these leaflets try to
persuade readers to go on a free trip in order to visit a place
not far from Alicante andto buy some products. 2% show
things, and 26% show peopl€24% show womenand 2%
show men). The fact that women appear in almost one
fourth of the texts under analysis is surprisingand that is
why this article intends to pay attention to these specific
texts.

Given information is what is assumed to be known by
the reader and new information iswhat adds something that
the reader does noyet know (Kress& van Leeuwen 2006:
179ff). In this sense, new information appears right in the
centre of the leaflet in most of the texts, where the iage is
situated (80%). Moreover, new information appears on the
right in 16% of the texts, i.e., in the place of new information
in visual grammar. Finally, the picture appears on the left in
4% of the texts analysed, i.e., in the place of known infoam
tion in visual grammar. The place and time where the trip
starts appear at the front of the multimodal text in 56% of
the examples and at the backn 44%.

After the general analysis of the 25electedleaflets that
has been presented in the previous paraglayp the next
section will concentrate on a detailed analysis of the three
leaflets in which women are represented. The analysis will
pay attention mainly to the compositional metafunctiorbut
the main aspects of the representational and interpersonal
metafunctions will also be mentioned. The main charactesi
tic of the written text will also be presented.
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3.2 Analysis of the Multimodal Texts in which
Women are Represented

In general, women hardly ever appear in the media to refer
to pieces ofnews related to immigration, women in politics,
women in sports, etc. (see Martinez Lirola 2010a and 2010b).
On the contrary, it is common to find women wearing hardly
any clothes in magazines or leaflets advertising trips,rpe
fumes, underwear or clothesNalon 2000; Martinez Lirola
2008hb). As pointed out before, women appear in 24% of the
texts collected for this study. The women represented have
beautiful bodies and wear nice clothes. In general, those
women who are not slim are refted in advertisements
(Varela2005: 279).

The three leaflets have similarities and differencess
the following detailed analysis of them shows. This analysis
will pay attention to the following visual characteristics: the
narrative, i.e., the participants represented and Wwahey are
joined by vectors (representational metafunction); the el
tionship between the participants and the viewer (interge
sonal metafunction). FollowingBaldry and Thibault (2006:
37), the following characteristicswhich are related to the
said metdunction, will also be taken intoconsideration the
protagonistsé body positions
running, falling, bending, etc.), their facial expressions (su
prise, pain, glee, etc,)andtheir interaction with others.

The main analysis will concentrate on the compositional
metafunction in order to observe how the multimodal text is
created. For this reason, special attention will be paid to the
use of colours, the background, the layout, the size of the
image, the frams and the information value (Kress & van
Leeuwen 2006: 175ff)Besides, the following verbal chaa
teristics will also be analysed in order to understand the mu
timodal text as a whole: the caption, the text blocks, theleo
locations, the emphatic expressis and the verbslin this
way, the analysis will point out how each mode of commitin
cation has a specific function, a different potential for mea
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ing makingwori chs Krz2Gsk®: 1) : AEach mode dc
specific thing: image shows what takes too long toads and
writing names what would be difficult to show. Colour is
used to highlight specific aspects of the overall message.
Without that division of semiotic labour, the sign, quite si-
ply, would not work. Writing nhames ad imageshows, while
colour framesand highlights; each to maximum effect and
benefit. o
Women are the most salient element in the three nhu
timodal texts. They are wearing a white dress indxts 1 and
2, which contrasts with the colour of their hair. It is well
known that white is the colarr of peace and purityOn the
contrary, the woman in Bxt 3 is wearing a black dress with
some decorations in white. In this case, the colour of the
dress also contrasts with her halvecause she is blonde. It is
obvious that the three women wear the tditional Spanish
dress for singing and dancing flamenco. The fact that leaflets
use these women and their music and dancing to persuade
readers to goon the excursions proposed is interestindpe-
cause they are directly telling people that they will have a
good time with songs and dance.
The name of the company is ab part of the visual text:
in Text 1, it is FisiotermiaTecnesalud (Tdmo-Health) ap-
pears next to the headingExcursion gratif A Fr eer- Ex c u
sionod), right at t herightaepthef t he page ani
place of new information. Vectors are very important el
ments in visual grammarbecause their purpose is to join
parts of the multimodal text that are connected, as Kress
(2010: 1091 10) makes <cl ear: fife-. . ] a vector i
ory of visual representation which names the function of
connecting depicted entities in images in specific semiotic
relations; an adjective is a term in theories of the modes of
speech or writing; it names the functon br oadl y, of d6éadding
a quality to qualify a noun@ There is a very clear vector that
joins the name of the company at the top of the leaflet with a
round symbol at the bottom of the page and on the left
pointing out that this is the first company in the sector and
that this is the 29" anniversary.
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In T ext 2, the name of the companyharly Toursap-
pears surrounding t he (Ekcarsihi ng AFree EXxc.!
gratig, right at the top of the page. The logo on the right
points out that the company is celebrating its $Danniver-
sary, and the logo onthe left makes clear the name of the
companyand | ust behind it the phrase #@Athe
(la mejor opcignhighlights the importance of the company.
There is a vector that joins the logo on the right with a @i
ture pointing out the name of the hotel in which lunch will
be served:Buffet Hotel Rober Palat®. In this way, the
celebration of the 26" anniversary is linked to the buffet in a

three star hot el . This covers part of
which implies that the hotel is given more importance than
the woman.

Moreover, there is another vector that joins the logo on
the left and on the right with a bigger logo on the left that
again tells readers that the company is celebrating its!20
anniversary. This inbrmation is highlighted even more b-
cause the woman on the right is looking at this part of the
text and the top part of the logo is surrounded by the
womandés white dress. This vector continu
the page where there is another visual sayitigat it is poss$
ble to fly to Brazil for 8 days for free. This is another way of
emphasizing that the company is celebrating its #0anni-
versary and another way to persuade readers to go on this
free excursion.

Furthermore, another vector is found joimg part of the
womanés dress with the froame of the mes:
ing to Brazil. In addition, the advertisement about Brazil is at
the same level as the advertisement about the buffet, one on
the right and the other on the left at the bottom of thepage,
as a way of emphasizing all the possible things that people
coming on the excursion can get for free. A deeper look at
the three logos already referred to shows that there is artria
gle between the three of them so that the different pieces of
information are comected; and, consequently, they are seen
symbolically in relationshipto the fact that the company is
celebrating twenty years of existence.
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On the contrary, in Text 3 the name of the company
does not appeapon the front of the leaflet but only on the
back, as the following paragraphs make clear. The back of
the three leaflets is similar in structurgbecause it includes
the program of the excursion: the food that is included, the
places to visit, the show that will start after lunch, etc. Mer
over, it makes the date of the excursion and the time the bus
is leaving clear; this information appears at the bottom of the
page and on the left in the three leaflets. The name of the
company Fisiotermia TechBalud appears at the bottom of
the page bu on theright in Texts 1 and 3. In Text 1 there
are also two telephone number®r information and resera-
tions.
Texts 1 and 3 share that the headidgwhich is fipro-
gramd (Programaon both of themd is written in capital let-
ters. Moreover, they also sharénat, at the very end of the
bottom of the pagei t makes reference to a company
(Hobby Vacaciones-&¥67-V),and it highlights that it i
for free, 0 writinglodb gradith Ak-n capi t al l et t
though Texts 1 and 3 are advertised by theame company,
the first one has a dark blue backgroundvhereas the third
has a nice picture of the beach as a background. It is on a
green sqareint he heading whereathe word Aprogr
pears and the very last line of thdext where it says that it is
ial l for free. 0 appeas inmedr whichh pr ogr amo
clearly contrasts withthegreenand t he phrase dAall for fre
appears in white lettersin both texts, the rest of the letters
specifying what is included in the program appear in yellow.
Text 2 has a different structure because the back of the
picture is divided into two parts: at the top part there are
different pictures of people in a leather factory. The heading
of this Viedftl etto ia IfNdisatda oena factoryo (
fabrica de pigl The second part of this leaflet includes the
program, which is snilar to the one presented in exts 1
and 3.The date and time of departure appears at theery
bottom on the left, and the telephone number for inforna-
tion and reservations appears in a smallabk square with
white letters on the right in capital letters. The background
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of this second part of the leaflet is white and the letters are
black, except the reference to foadl Gran Buffet( i Gr e a t
Buffeto), svin icapital lettguspamchin redthe

name of the hotel where lunch will take placeRober Palace

(in bold type); and the show oLola Floreqin red).

Although this analysis concentrates mainly on the B
positional metafunction, as we have said before, we will refer
to the interpersonal metafunction in order to refeto the
imaginary relation between the image and the viewefrhe
first womanoés facial ,eamndpsheessi on shows
interacts with reades because she is looking ictly to the
r e ader ghérefaeytrissis an example of a visuade-
mand. On the contrary, the women in Exts 2 and 3 do not
look at the reader. The second one looks to the right and the
third woman is looking down to herdng dress. The second
woman is also standing up and movings can be observed
from the position of her dress. The third womaris also
standing,but is static. Thefacial expression of the women in
Texts 2 and 3 is very serious: they are concentratingd do
not look at the readers, which means that they do not imte
act and,consequently, are examples of offer imagdsecause
there is no direct contact between the participants regpr
sented andthe viewer. The photographs in Exts 2 and 3
contrast with the first, in which the woman appears on the

right, i . e.., in the place of new infori

body in the second text appears cutand, although the
women represented in Bxts 1 and 3 show their whole body,
the woman in the third text s bigger and appearsn the
whole leaflet. The factthat the three women are medium
shots and distanced from the viewer does not favour the
interaction with the audience because they are not repr
sented as very close to the readers.

Apart from the analyss already presented] able 1 d-
fers an outline of the main visual characteristicand T able 2
concentrates on the linguistic characteristics.
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Table 1
Main Visual Characteristics of the Texts Analysed

Visual Text 1 Text 2 Text 3
Characteristics
Representa-
tional
metafunction
Narrative The woman is [The woman is th The woman is
the only main participant the only
participant There are some participant
smaller partig-
pants at the back
of the text
Vectors There are differ- | There are many | The vectors

ent vectors that
join the woman
with the written

vectors that join
the different visua
elements with the

come from the
womanos
and theyjoin

message in the | woman on the | her body with
multimodal text |right and with the| the written
(see above) |written message§y message
(see above)
Compositional
metafunction
Background |Light background,Light background Light
blurred and dark blurred background
behind the womar| . .
Thereisnotavery Thereisa
represented .
strong contrast | contrast with
There is a contrag with the colour | the colour of
with the colour of| of the image the image
the image
Page ayout The piece of The piece of The piece of
news appears in| news appears injnews appears i
the whole page | the whole page |the whole page
of the image of the image of the image
Image sze Medium Medium Large
Frames Marked Marked Not marked

[Table 1 continues on the next page]
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Visual
Characteristics

Text 1

Text 2

Text 3

Information
value (in the
multimodal text)

New and known
information:
new information
appears in the
woman
represented
on the left

New and known
information:
new information
appears in the
woman
represented
on the right

New and known
information:
new information
appears irthe
woman repe-
sented in the
centre of the
image

Colours

There is a clear
contrast between|
the white of the
womanos
the black ofthe

background
surrounding her

Moreover, this
contrast is made
even more
emphatic becase
the woman is
using ared fan

There is also a
contrast between|
the part of the texi
where the picture
of the woman
appears and the
rest of the muli-
modal text

There is a clear
contrast between|
the black of the
protago
hair and the
white dress

The contrast
between the
woman and the
blue of the sea
surrounding
her is not very
marked

There is a clear
contrast betweer
the black of the
protasggd
dress and her
blonde hair

Interpersonal
metafunction

Position of the
protago
body

The woman is
standing

Demand image

The woman is
standing

Offer image

The woman is
standing

Offer image

Facial expression

The woman in

The woman in

The woman in

the photograph | the photograph | the photograph
is looking at is very serious is serious and
the readers andlooking looking down
and smiing nowhere
Size Medium shot Medium shot Medium shot
Distance Social distance

Social distance

Social distance
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Table 2
Main V erbal Characteristics of the Texts Analysed

Verbal Text 1 Text 2 Text 3
characteristics
Heading fiFree excts i 0| fiFree excus i o

fiLucia, Spanisl

(Excursion gratjs| (Excursion grat)s Passio
(Lucia, Pasion
Espafiold
Written text that | Medium size, Medium size, Medium size,
is not the several lines several lines several lines
heading behind the behind the heal- behind the

heading, at the
top, centre and
bottom of the

ing at the top of
the text

heading, at the
bottom of the

text
text
Collocations and | Unforgettable 20N anniversary | Unforgettable
emphatic day (20 aniversarip day
expressions |(dia inolvidable Fabulous inolf/?cli?able
Extraordinary show
show (fabuloso Let yourself
(extraordinario espectacilo | be charmed by
espectacilo _ the show
mens | o | (@9ese caui
. ) pornuestro
company in Brasil for free espectaclo
this sector (posibilidad
(la primera de viajar a Free excusion
empresa en Brasil grati$ to Benidorm
el sectyr (Excursion
25" anniversary Bzﬁi‘gzr?’r)l
(25 aniversarip
Verbs You are invited | You are invited Spend an
(le invitamog (le invitamog unforgettable
day.
Let yourself
be charmed
(déjese cautival
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4. Discussion

With respect to the material and the genre under analysis,
namely leaflets used to advertise a freexcursion in which
people will be offered all sorts of products to buy, advesti
ing is accompanied by the process of commodificatidpe-
cause the body of the women represented is used as aiveh
cle for achieving some economic motives (Nalon 2000). In
other words, the women presented in the leaflets are used as
an inducement to goon the excursion and to consume the
products sold. Consequently, linguistic and visual choices
(both conscious and unconscious) are meaningful at all levels
(Fowler 1986).

Although the purpose of the texts analysed is to pe
suade people to go on a free excursion and then to persuade
them to buy the products advertised, they use the picture of
women as a recurrent persuasive strategy. There are many
different visual and linguistic chaces available to express
meaning. Consequently, the different linguistic and visual
choices in the three multimodal texts analysed construct a
particular view of the world and a particular view of a social
reality or of a social group, in this case of wem

As regards how these texts achieved their airim
persuading through the woman represented and how
successful they were in doing so, iwvas beneficialthat we
carried out a survey:it concluded that around 70% of the
people who received one of these leaflets actually went on
the excursions (75% had receivedékt 1, 71% had received
Text 2, and 65% had received &xt 3). All three texts can be
considered persuasive since there was no significant
difference between the number of peoplevho went oneach
trip. However, Text 1 seemsto have been the most
persuasiveof the set, since it attracted more people La
Pantoja is a weltknown Spanish singer and dancemland
many people are keen on her styl¢although the person
representing herself on stage is not, in reality, a female
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Moreover, Text 1 can be considered more persuasjve
due to the factthat there are differences irfacial expressions
and gaze directions,.¢., the person represented in @xt 1 is
the only one smiling, looking directly at the readerand,
therefore, making eye contact. In addition, it is also the only
one in which a male flamenco dancer appears dressed as a
woman, which has the effect of highlighting its persuasive
function because it is rather unusual andherefore, catches
peopleds attention.

The analysis presented in the previous section shows

that the textsbd creators influence and
which women are represented in the multimodal texts in

such a way th t the readersoé6é6 values, attitudes
are affected (Blomnaert 2010; Teubert 2010). In van Lee-

wenoés words (2005: 8 3) Af . . .1 the inter
structured not onl ylutlalgo bpomhat t he text s:
textually specific rules of intepretation[ . . . ] 0

The different choices found in the multimodal texts
anal ysed highlight t whichigak® a of isexy wo
together with certain stereotypes represented in the images:
the women are Bm; they wear nice clothesjthey appear
dandng; they look very serious, etc. Stereotypes come-t
gether with simplification and reduction and are normally
used to maintain the social and symbolic ord#rat is already
established. These choices say much about the reality and
the motivation surroundingthe text, as Butt (2003: 5) points
out : ifWe can make inferences about a te
ask a direct question about its form: What reasons would |
have had to make the texthatway mysel f ?20
Power is a key consideration herdecause women are
represeried as stereotyped, which is quite important in
hegemonic struggle and a common habit of ruling groups.
Stereotyping plays a cruci al role in heg
reiterating what amount to caricatures f s ubor di nate groupso
(Talbot 2003: 30). Stereotyipg involves reduction and sn-
plification of the main characteristics of women. Moreover,
hegemony can be observed through discoursBefiwell &
Stokoe2006: 30; Hall 1982: 65).
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Extensive evidence suggests that gender is a crucial
component edtial woeld pel, thed lnary distio-
tion female-male (Holmes & Meyerhoff 2003: 9), although,
as Coates states (2007: 67):
be a range of feminities and masculinities extant in a culture,
which differ in terms of class, saual orientation, ethnicity,
and age, as well as intersecting in complexayso The rep-
resentation of women in the texts analysed shows the masc
line view of looking at the body of women. The pleasure of
looking becomes a way of controlling the person thasg
looked at. In this way, women become objects that project
masculine fantasies (Gou 2007: 88).

5. Conclusions

This article has paid attention to the purpose of the lingsi
tic and visual resources used in the texts in their socialneo
text. In this sense, it has revealed how discourse reflects
power and manipulation.By paying attention to the way in
which language and images are organized in the multimodal
texts under analysis, it is evident that these meanings are
influenced by the social and cultudacontext in which they
are exchangegdsince they want to transmit a specific image
of women: one that presents them as stereotypeane that
highlights their capacity to dance and sirdgin other words,
to make other peoplehave a good time; one thatoncen-
trates on their bodiesneglecting other characteristics. These
meanings are created by choosing among the differentspo
sibilities language offerssince we have to keep in mind that
using language is always a semiotic process (Halliday 1978).
Women are he actors, the doers of the action, the pa
ticipants who persuadaisto go on the free excursions in the
three texts. They are the participants from whom the vector
emanates. Moreover, their facial expressions and gestures are
also important for the way te multimodal text is read and
are alsqoart of the vectors that guideeaders to pay attention
to other parts of the text.
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The media have to ensure that an equal and non
stereotyped image of women and men in society is trangmi
ted. Moreover, they have to gomote and spreadthe princi-
ple of equality between women and menLley Organica
March 2007. However, we observe that this is not the case
here, because a man appears in only one of the 25 texts co
lected.

The different multimodal texts analysed are effetive
for communication and persuasion because the different
resources used in these leaflets to represent women const
tute expected patterns, i.e., these women are represented i
a positive way and reinforcstereotyped forms of femininity:
they are vay dim; they wear beautiful dresses, etc. Coes
guently, these texts that belong to the same genre have the
function of highlighting positive aspects of women as a clear
strategy to persuade readers to go on the trip and as a way of
highlighting that the women represented can make people
havea nice time by singing and dancing.

In this sense, the fact thathe transportation,the food,
and the spectacle offered by these women dancing andgsin
ing are providedifor freed is a very clearpersuasive strategy
for making the excursion attractive. The detailed analysis of
the three texts already presented shows thalhe different
visual and linguistic elements weae not chosen at random
but because ofa clear communicative function. Therefore,
the social response that is expected from the reader is to be
happy during the daytrip and, in consequenceto be in the
mood for buying some of the products that the companies
organising the trips sell.

47
& Theory and Practice in English StodasV,Issue 1 2015



EXPLORING THE |IMAGE OF WOMEN

References

Baldry, Anthony (ed.) (2000)Multimodality and Multimediality in the
Distance Learning A@ampobasso: Palladino Editore.

Baldry, Anthony and Paul. Thibault (2006)Multimodal Transcg-
tion and Text Analyslsondon: Equinox.

Barthes, Roland1977)ImageMusieText.London: Fontana.

Benwell, Bethan, and Elizabeth Stoko€2006)Discourse and Iae
tity. Edinburgh: Edinburgh University Press.

Blackledge, Adrian (2009) Discourse and Power in a Multilingual
World.Amsterdam andPhiladelphia: JohnBenjamins.

Blommaert, Jan(2010) The Sociolinguistics of GlobalizatiGam-
bridge: Cambridge University Press.

Bloor, Thomas, and Meriel Bloor2004)The Functional Analysis of
English. A Hallidayan Approact® ed. London: Hodder A-
nold.

Borchers, Timothy A. (2002)Persuasion in the Media .ABeston:
McGraw Hill.

Butt, David (2003)filnvestigating Experience through Grammar:
From Personal @ Cultural Perspectives on the Eolution of
School Knowledged In: JoyceE. James(ed.) Grammar in the
Languag€lassroonfingapore: SEAMEO Regional Language
Centre. 1-40.

Coates, Jennifer (2007) fiGendero In: Carmen Llamas, Louise
Mullany, and Peter Stockwell(eds) The Routledge Companion
to SociolinguisticAbingdon, UK: Routledge. 6268.

Cook, Guy (2001) TheDiscourse of Advertisir#d ed. London and
New York: Routledge.

Eggins, Suzanneg(2004) An Introduction to Systemic Functionat Li
guistics2"d ed. London andNew York: Continuum.

Fowler, Roger (1986) Linguistic @ticism.Oxford: Oxford Univer-
sity Press.

Gentner, Dedre, and Susan GoldiMeadow (2003) fiwhither
Whorf.0 In: Dedre Gentner and Susan GoldiMeadow (eds.)
Language in MindAdvances in the Study of Language and
ThoughtCambridge and LondonMIT Press. 3-14.

Gou, Eva(2007)fiContinuidad de una r@resentacion: la violencia
contra las mujeres en los medios de comunicacién audssvi
ualo In: Barbara Biglia and Conchi San Martirf{coords.)
Estado de Walerlva. Entretejiendo narraciones feministas sobre la
violencia de géneBarcelona: Virus. 834.

48
& Theory and Practice in English StodasV,Issue 1 2015



MARIA MARTINEZ LIROLA

Hall, Stuart (1982)i The Redi scovery of o6l deol ogy6é:

Repressed in Media 8idieso In: Tony Bennett, James
Curran, Michael Gurevitch, and Janet Wollacofeds.)Culture,
Society and the Mediandon: Methuen. 56-90.

Halliday, M. A. K. (1978) Language as Social Semiotic: The Social
Interpretation of Language and Meanimmdon: Edward A-
nold.

Halliday, M. A. K., and Christian M. I. M. Matthiessen (2004) An
Introduction to Functional Gramm&d ed. London: Hodder
Arnold.

Holmes, Janet, and Miriam Meyerhoff(2003) fiDifferent V oices,
Different Views: An Introduction to Current Research in
Language and Genden In: Janet Holmes and Miriam Mg-
erhoff (eds.) The Handbook of Language and Gequédord:
Blackwell. 1-17.

Jewitt, Carey (ed.) (2009) The Routledge Handbook of Multimodal
AnalysisLondon: Routledge.

Kress, Gunther(1989) Linguistic Processes in Sociocultural Practice.

2nd ed. Oxford: Oxford University Press

Kress, Gunther(2010) Multimodality:A Social Semiotic Approach to
Contemporary Communicatioondon: Routledge.

Kress, Gunther Tsatsarelis Charalampos, Carey Jewitind Jon
Ogborn (2001) Multimodal Teaching and Learnirigondon:
Continuum.

Kress, Gunther and Theo Van Leeuwen (2006) Reading Images:
The Grammar of Visual Desijf.ed. London: Routledge

Ley Orgénic&/2007, de 22 de marzo, para la igualdad efectiva de
mujeres y hombres1261112645

Martin, J. R. and DavidRose (2007)WVorking with Discourdédeaning
beyond the Claug¥ ed. London: Continuum.

Martinez Lirola, Maria (2006)i A Sy st emi ¢ Funct.
Two Multimodal C overso Revista Alicantina de Estudios éag|
sesSpecial Issue on Linguistics and the M@ede9260.

Martinez Lirola, Maria(2008a)fiLa cara positiva de las mujeres de
otras culturas: un andlisis multimodal de dos portadd&The
Positive Look of Women of Other Cultures: A Multimodal
Analysis of Two Covers]. In: Maria Martinez Lirola (ed.) In-
migracion, Discurso y Medios de Comunifbwiaigration, Ds-
course and the Mddialicante: Instituto Alicantino de Cultura
Juan Gil Albert. 143159.

49
& Theory and Practice in English StodasV,Issue 1 2015

Ret L

Anal ysi s



EXPLORING THE |IMAGE OF WOMEN

Martinez Lirola, Maria (2008b)fiViolencia de Género Visuab CCP
80: 1617.

Martinez Lirola, Maria (2010a) fiExplorando la invisibilidad de
mujeres de diferentes culturas en la sociedad y en los medios
de comunicacié [AExploring the Invisibility of Women of
Different Cultures in Society and in the Media]. Palabra
Clavel3 (1): 161173.

Martinez Lirola, Maria (2010b)iPosi ti ve Aspects of Women of
Different Cul t ur es: An Analysis of Two Multi mc
The Poster (1): 7793.

Nalon, Elena (2000)fi Mul t i mod a l Meani ngl- Maki ng: Per f ume
vertisements and the Human Bdy.0 In: Anthony Baldry (ed.)

Multimodality and Multimedialitin the Distance Learning .Age
Campobasso: Palladino Editor13-225.

O 8lalloran, Kay, and Bradley Smith (eds.) (2011Multimodal Std-
ies. Exploring Issues and Domdiesdon: Routledge.

O'Toole, Michael (1994) TheLanguage of Displayed.Arbndon:

Leicester University Press.

O'Toole, Michael (2011) The Language of Displayed. A% ed.
London and New York: Routledge.

Renkema, Jan(2009) The Texture dbiscourse Amstedam and
Philadelphia: John Benjamins.

Schleppegrell, MaryJ. (2012)fiSystemic Functional Linguisticso
In: James Gee and Michael Handfordeds.) The Routledge
Handbook of Discourse Analysisdon: Routledge. 2134.

Talbot, Mary M. (20M03MenfidRul e as a Matter of Fact
Reproducing and Challenging Gender Stereotypes. In:

J. Santaemilia(ed.) Género, lenguaje y traduccialencia:
Universidad de Valencia. 2@l1.

Teubert, Wolfgang (2010) Meaning, Discourse and Saci€gm-
bridge: Cambridge University Press.

Thibault, Paul J. (2000YiThe Multimodal Transcription of T elevi-
sion Advertisement: Theory and Racticed In: Anthony
Baldry (ed.) Multimodality and Multimediality in the Distance
Learning Ag€ampobasso: Palladino Editore. 31385.

Thompson, Geoff, and Peter Muntigl(2008) AiSystemic Functional
Lin guistics: An Interpersonal Brspectiveo In: Gerd Antos
and Eija Ventola(eds.) Handbook of Interpersonal Comnasnic
tion. Berin and New York: Mouton de Gruyter. 107132.

50
& Theory and Practice in English StodasV,Issue 1 2015



MARIA MARTINEZ LIROLA

Trappes-Lomax, Hugh (2004)ADiscourse Analysi In: Alan Da-
vies and Catherine Elder(eds.) The Handbook of Appliechti
guisticsOxford: Blackwell Publishing. 133164.

Van Leeuwen, Theo (2005)Introducing Social Semiatiiew York:
Routledge.

Van Leeuwen, Theo (2009)fiCritical Discourse Analysi In: Jan
Renkema (ed.)Discourse, of Courgex Overview of Research in
Discourse Studiesmsterdam andPhiladelphia: John Berg-
min. 277-292.

Van Leeuwen, Theg and Carey Jewitt (2001)fil nt r odmct i on. 0
Theo van Leeuwen and Carey Jewitt (eds.) The Handbook of
Visual Analysid.ondon: Sage. 19.

Varela, Nuria (2005) Feminismo para principianté&arcelona: Edt
ciones B.

Ventola, Eija, and A. Jesus Moy&uijarro (eds.) (2009)The World
Told and the World Shown: Multisemiotic Isslmsndmills,
Basingstoke, Hhmpshire: Palgrave Macmillan.

Woods, Nicola(2007)Describing DiscourgePractical Guide to ®i
course Analysidxford: Oxford University Press.

Abstract

This article will explore the main strategies used to make meaning
in different multimodal texts advertising free excursions in which
women are represented. The corpus of examples belongs to
leaflets given out by different selling companies in Alicante
(Spain), a ventouristic place on the Mediterranean Sea.

This article will study the reasons why the text creators/jour
nalists choose some linguistic and visual forms instead of others
and the influence of these forms in the creation of meaning. The
different linguistic and visual options show the persuasive seat
gies used by the creators of the texts under analysis in order to
persuade readers to go on these free excursions. Moreover, the
texts will be compared in order to observe if the projected image of
women is gmilar in them.

The following questions are essential in thiarticle: How are
women represented? and What ideas and values are associated
with the women represented in the multimodal texts? The analysis
will show that the multimodal texts analysed havesed women to
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persuade readers to go on the free excursions because the women
represented are sexy, wear nice clothes and are presented as good
dancers and singers, which imply that they will make readers
spend a good time on the excursions.
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